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The organization wish to differentiate in progressing their services through the
significance (interesting) by full the needs of (Consumer, stocle holmers) which became
from the major aims for marketing effect. Also, pass over to the interesting in pricing the
goods and works on the development productive according to the requirements this
time.

The Babel factory tires for doing the research and test the assumptions, the
results comes by computer program (SPSS) we reach to group of conclusions:

1- The research show the company ability for suitable responsing to the changes in
pricing which happened by competitive companies.
2- The companies wish to follow continuously to insure the development of
productive and services according to consumers needs:
a- High interesting company to work continuously in development of products
and services according to the needs of consumers.
b- Invite the company by necessary interesting in market research with cycle
image.
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